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CAN CALL

Thursday, March 23rd, 2:00 pm ET 
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Reminders  

This call is being recorded Playback instructions will be ſ
sent later.

Reminder ſ -Unmute your lines to participate in a 
discussion 
If using the audio of your PC ſ -see the unmute button on web 
software desktop

If using your telephone for audio ſ ïuse *6. 

Please do not place our call on ſ ñholdòwhile unmuted. 



оκноκнлмт

н

ſLarry Bilbrey, South Texas Oncology & 

Hematology

ſPam Sparks, Tennessee Oncology

ſSteven Swart, The Mark H. Zangmeister Center

Welcome! 
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HARNESSING THE POWER OF 
SOCIAL MEDIA

Nick Ferreyros

Director of Communications

Community Oncology Alliance

What do we mean by 

and why has it become an important 

tool?

с
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Why use social media?

т

Why use social media?
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Getting started

ф

Think of your audience 1. ðand speak to them!

What type of content 2. do you have to share? 

How 3. much time do you have/want to devote to it?

Who will manage it?4.

Determine guidelines and protocols5.

мл

to consider before diving 

into social media:
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for selecting (and using)

social media platforms:

Have a purpose and a voice.1.

Know your audience.2.

Actively3. engage with others.

Post often.4.

Listen to your followers (fans, friends.)5.

мм

Focus today

мн
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Facebook is the worldõs largest social networking site with more than 

170 million users in the U.S. alone.

Å 78% of internet users are on Facebook. 

Å 52% of all Americans are on Facebook.

Å No-cost platform

How can Facebook be useful to practices?

Å Opportunity to host branded or non -branded pages

Å Allows you to share content

Å Engages patients, survivors, supporters/allies

Å Promotes resources and events

CŀŎŜōƻƻƪ
р ƳƛƴǳǘŜǎ ŀƎƻ
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CŀŎŜōƻƻƪ
р ƳƛƴǳǘŜǎ ŀƎƻ
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CŀŎŜōƻƻƪ
bǳƳōŜǊ ƻŦ CŀŎŜōƻƻƪ ǳǎŜǊǎ ōȅ ŀƎŜ ƛƴ ǘƘŜ ¦Φ{Φ 
!ǎ ƻŦ WŀƴǳŀǊȅ нлмтΣ ƛƴ Ƴƛƭƭƛƻƴǎ
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Keys to Success

Have a goal and purpose for your page.Å

Know your audience.Å

Find your voice.Å

Start conversations.Å

Use visuals.Å

Quick Tips

Posts Å 100-250 characters (less than about 3 lines of text) -see approx. 

60% more likes, comments & shares than longer posts.

Posts including a photo or video generate up to Å 120% more 

engagement than an average post.

Å ôFill in the blankõ posts (e.g. What volunteer activity most interests you?) 

generate about 90% more engagement than average.

(source: Facebook)

CŀŎŜōƻƻƪ
р ƳƛƴǳǘŜǎ ŀƎƻ

мс



оκноκнлмт

ф

Uses for Facebook
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Twitter

Then: verb: twitter ; (of a bird) give a call consisting of repeated light 

tremulous sounds.

Åtalk in a light, high -pitched voice.

"old ladies in the congregation twitteredó

Åtalk rapidly and at length in an idle or trivial way.

"he twittered on about buying a new workshopó

Now: Information sharing tool consisting of 140 characters shared publicly, 

instantaneously with self-selecting followers. 
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